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Constructing a stakeholder-based place marketing strategy -

a case study of Jiji township

Hsu Wei-chia

How to make a successful place marketing strategy for developing one region? What
is the role played by stakeholders in terms of participating in making regional
marketing strategies?

In this article the researcher would like to present how stakeholders influence policy
decisions, and to illustrate whether all of this influence is a good thing with respect to
assisting areas in developing. A brief introduction to each part is given below.

Firstly, it investigates how stakeholders take part in making and performing policy.

Moreover, it examines if the participation of stakeholders advances regional
marketing performance.

Finally, in order to evaluate the importance of place marketing it deals with the
comparison of several different settings, from the point of view of all the stakeholders
involved.

Therefore, it hopes that the discussion of the major findings and analysis of Ji-ji
would contribute to some significant ideas, especially in place marketing and region

development; it ends by drawing some conclusions and offering suggestions for
further research.

Keywords: stakeholders, place marketing, region development, marketing strategy
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